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st (Department of Culture & Tourism Industry)
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} (Department of Culture & Tourism Industry)

CULT1001 E2tz2tg4tAst7i 2 (Introduction to Culture & Tourism Industry) 3-3-0
- TRl JiEat Al 0|20 Col CHREEE Stot.

- The concept of culture & tourism industries and its general theory is covered.

CULT1004 O|C|0i{et23tH4E (Media and Cultural & Tourism) 3-3-0
- 0] =2 OJCjofet Z3to| A= #HH-dZ Olslista B tst= O =20| QUL 0] A= 0O|C|of, E3, 2+,
HIlg & CYst 207t {222 oA 7t 82it=e| HAS UL O|Z2AQl AZut Aty A+, Z2HE F

o 1T = = =
Cryot YHO 2 SHES2 D|Tojet 225 2tdo= Osfisty ™y + AUS Zolct.

-

- This course provides guidance on introduction to media and culture. This course offers both
theoretical approaches and case studies of these interactions from diverse domains, including media,
culture, tourism, information technology etc. This course will help students to understand
relationship between media and culture effectively

CULT1007 Z3t2+228120|3l (Understanding Cultural Tourism Contents) 3-3-0

- DRIPDIAE FEdilis 2ABRYZHZRE NAXHCE 2147(0 71 7|U=ls |YE0F & StLtolch. 2 &2t
[Eor2tZ2H 20 et Osl]= FO{EO|L 2SS H|IRS Hit S2Est Zotet 2HEE o ARgat ozt
g S0 Cist &2 SoiAl 22O Stoig ottt EotAAEH 0| tiste ofsiet A4S ERet= AS =4
oz 3t}

- Culture tourism contents is one of the expected bright field in a global 21st century which produces
high value-added tourism products. This course covers various situations and cases related to
English speaking countries, Japan and more of global culture. Through this study, students will be
able to promote their understanding of culture and culture Tourism contents.

CULT1008 MICEHRZE (MICE Operations) 3-3-0

- MICE(Meeting, Incentive, Convention, Exhibition) 2! 2Z-F0F M0 CHS AHAHA 0|22 &5t MICEL
b LY Efd, BE22 8 A 52 SN MICERP 24ty FFA=A e Hi|

|_C>

- This course will introduce students to the major areas that make up the MICE and tourism industry.
The aim of the course is for the students to get acquainted with operating procedures of the MICE
and tourism industry and organization of different travel arrangements.

S1II| A
HEES



CULT2001 dEHEA AR (Management Information System) 3-3-0

YEI7|g9 LAt 22 7|Ye 2Fn FUYAS SFEM v 31 At
40t ZEI|e9 80| HHE et H2H OlnES AAHLE Ofdtists 3 3
1Y LHOIN HEAL-S A5t 2452 MY, S46H0 2atAel YA
Yots staeltt. 2 AAHezE YEI|eS JHe 7
21, 0|5 S3liA 7ol ZYRLIE ==t Ot AMHE &

CHaH AoHStCE S,
3= o

The purpose of this course is to provide students with the skills they will need to work with
management information systems (MIS) and apply information technology to a wide variety of
business problems. For students interested in pursuing a career in MIS development and
management this course will serve as a basis for understanding the role information systems play in
businesses. For other students the goal is to provide an understanding of MIS that will enable them
effectively work with MIS professionals to apply information technology to a variety of business
problems.

CULT2002 oA ™{E (Principles of Marketing) 3-3-0

VS =2 E P
= O = =
St d2|u gtHste Eetetd el oHEE =4, ARSI 7|l i3S ZASIH

[E¥e) ’
EA ASHM, 7HAZEN, KEYH, Y| 2ot 0|2 B HAHE uITIL

The success or failure of modern corporations are based on the marketing. The purpose of this
course is to research a specific character of marketing, to develop a approach method and to
analyze marketing environment. This will define the response of corporation. In response strategies,
students will study products, pricing, placing and promotion policy.

CULT2003 Q1Azp&la2|(Human Resource Management) 3-3-0

=otEE 7|19 229l oY AE 2oz =, B, =, BUL 2, JHY, RASH] Rl QAAAHRIA/EA

9| 75 3 gt 1S9 MH MEUY/HlZ|HYS 0|24, 434 7;..1—35'3*%1%% CHECEH

Recruitment, Selection, Staffing, Human Resource Development, Performance Management, Reward
management, and HR Professional's role - Strategic partnership, HR leadership etc.

CULT2004 AF22|(Financial Management) 3-3-0

B 7|90 FYVSO| TR Aol AW 1 SBYHS BUHOR ENUORA 71U
2 QAB| YUetol HRH ONEYS BRAHOE 2WY £ URE st

=
Ch T 24 2 OUEA, FAZY, A5 2F 2Y, HTZ2Y, A=H|IE, A242 2y S d7tth

Financial management is intended for introductory finance course. It begins with discussion of basic
concepts, including financial market, time value of money, risk analysis and valuation models, and
cost of capital. Subsequently this course intends to explain how financial managers can help
maximize the value of their firms by making better decisions in such areas as capital budgeting,
choice of capital structure and making capital management.
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Graduation Thesis(Culture & Tourism Industry)) 0-0-0
oMY MudE JHEACZ FY ot Al ZIHIMY HMIAAES ARFHE S 7Y
Z =]

s
A7t2 wEoe] 2Y T RO AT U Yo HSES L.
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Compounding a whole culture tourism program helping a further study of the Hospitality &

tourism industry.

A EH

—=

=ottel 9 8 ERlEHZ0l i, HA, Hig2 HYE ULttt SHES2 EIEUR V™o East 7|2
Aol AEZ|AY RS oEst, ot TV Ect0f, ofLMOlE, AY S HE E=t2H =0 24, gy 54
Of st OlsHE HIYC=Z Y EIZHUX 7|25 H4ETIT

This course is designed to study characteristics of the cultural industry and understand the
pre-production, production and post-production of cultural contents. Students can understand basic
principles of storytelling and practice the planning of cultural contents.

CULT2005 2322222 (Culture Tourism Resources) 3-3-0

SAHE ME SFot= HHES e AZ2=MN 2ASte| 7|27t El= JEES ASAHLE =oot}. A9
A, AN CHE= 24, AR (Hd0)), 2A=He JHE, dA=S7Re| ofsi7t 0] M=ol 4
AQl TpAo|Ct. Ob22| 23R 7|¥el At FAl, AR, 9, HIB| et 2AMZIZAIE AL, 2AAt=z2l 08
Of CHSHA = =Clotct.

As the first course in accounting, basic concepts of accounting are discussed. History of accounting,
measurement, identification, ways of reporting, accounting cycle, and modern accounting
model(namely, accrual basis) are main topics in this course, Basic principles applicable to the
corporate form of Business are the primary focus of the class.

CULT2007 =&4AEE (Hotel Bubusiness Operations) 3-3-0

20| Wej 12|31 1 4ol Y

=
LAIES| 2| ZO0foAl Ztztel dghs FAlste Az 2 UMY FY,
o] =
=
Introduction to the hotel business explaining the individual roles of the various departments in
lodging operations. This course teaches management in the hospitality industry, its scope, forms of
organization, and professional opportunities.

CULT3004 =3} 4H|2t2|0lsl (Understanding Culture & Tourism Consumer Behavior) 3-3-0

- A E3EE SF0A LIELHE o3 JHA| 0" 2 Sy S "AH[AFAS 2ts HAUA 2 £+ U= 5H
2 SHAIZCEMN OHAE 40l oot B0t Al Us O[SHE EESHCL AH|AL A2(0f Cieh 20t ZeHst Ofsiet
S o2t Olsizt AAlel 7| #S| O{EHA HBE1 ULH, Eot Aoz OfEHA HEE £ US AU
CHot AA A Ao &5 A STt

Under the understanding of the meaning of consumer behavior in culture and tourism environment,
we placed an emphasis on the other disciplines, psychology, sociology, and anthropology related to

_8_



the consumer behavior. The important area in consumer behavior is consumer behavior model,
consumer behavior Influence factors, and consumer behavior decision making process.

- 2 Y3 ZUYE WSShe WSAS0| ZHEUAR sst
of 2tet 2145 AEsh= Ol 1 =42 =0t 2 Z2HE SOt S EE 9
TQE TOH| ffet A4 Haet WS HIRCL FAAC=, CIfeh AlYRA 2SS SHE3510]
ABZAL Ab20f| TS AR 2A7|HS HieN A
- This course aims to provide the culture and tourism major students with fundamental knowledge and
practical skills to conduct culture and tourism research in both qualitative and quantitative
approaches. It is imperative that the culture and tourism professionals in the industry be familiar
with diverse forms of market research techniques and data analysis skills. Through this course, the
students will be able to design market research, collect data, analyze the data, and interpret the
statistical results of analyses, that is heavily required by culture and tourism.

CULT3006 23t&Ze-H|ZL|A (Culture and Tourism e-business) 3-3-0
- CIAE AlCHo| MZ2 OiAE WHoz ZHEE|T Q= e-marketingdl TS 2|2 NS ATED, Z0HA0l O
Y HALEL 20N AYUSS SSYCEM e-marketing?| THEH Ofsfie HR0IM HEZ + U= ARZIZA
olgt o1 OSHE AMISstAl SICE QAR AlTHe| 2t 241 2 AH[AF dS0| Cigt JHES Olsisty MEAQl 2
Z2pel OpA|Y3t CHHISH  e-marketing?| |AFIIE 210|H, e-business EE, 7|¥0 b =
e-marketing A2 A OHAE STOZ2A OHAY A9 7 U ?:OH oot MHSE =2lotot.

- This course will focus on the strategy involved to market products and services in the age of digital
economy. How technology is affecting the marketing mix and how to use marketing principles and
concepts in this environment are the prime questions to be answered. The course objectives are as
follows; to describe the new rules for e-marketing, to discuss the components of e-business, to
compare & contrast conventional marketing and e-marketing, to identify e-marketing challenges and
opportunities, to name & describe e-marketing models for each of the 4P strategies, and to
examine current applications being used by companies, the good and the bad.

CULT3010 Z+&&A0HI™ (Tourism Place Marketing) 3-3-0

- ZAantA ol ZFAE 2Esh= JHQlolLt 220 Qs ks YT FAH A ARA 0|0, A2AHeE A
O|0|Z|E DHHAC = HO|A sHA Z7|Y¥7tLt FAAIL 22 2 AGRDUS0|H HAE BEst

= Ef%“i* Aol L2002t & 4 UFCEL S DS 942 A4 FAadS Ofiet WAz 23| LIZH=R|0]| CHoHA]

ABETE 3f1, Aol CHshA OlsHAl7|= 2t=0l2f & 4 QUCH

-

- The objective of this course is to analyze and evaluate what are the critical success factors in place
marketing, and how these factors can be used in place development. The course helps students
build a framework that analyzes place marketing practices from the process, assessment criteria, and
success factors perspectives.

CULT3011 23t83H7|&A 2 (Cultural Event Planning & Practice) 3-3-0

_9_



- 2SAA B ol SHEUIM 7t Sttt HERl =R sl *2 ol=at 29| FRE HIWSHH JtEX= Zo
O|CL. THo| Z3oi=0N 7|22 Aol HIHE ZHsk= Q0191 THE M=EAQl ALt A=7t =S

- Mainly compares the cases of Korea and Japan on project planning which is the most important part
in the cultural events and art performance business. Since project planning of cultural arts in
modern times is an essential factor that leads a business to success, it requires professional research
and guidance.

- 2ohEE 2ot HHFE V[2F0 552 flot YZAYO|Tt b T LU SABHY| s 2ash HE
A2l O[siE o= stgdte Wat=0|Cf

- Provides basic and broad knowledge in English related to the culture and tourism industries, such as
introductions to Korean culture and tourism. This is a preliminary course to understand the
interaction of Culture and Tourism and the proper English used for them.

CULT3013 2327 SL|# 0] L0 (Culture and Tourism Communication Japanese) 3-3-0
- Y20 E A2 ot AFSAES HHLE, LE0je ZAL &2 U o, 7, 27|, §H7(9 Y209 7|RE
o| =

= =
A 71230 2YS Sof &S0t HE B 230 BE2 MEC

- This course is for the beginners who want to learn Japanese. The objective of this course is to learn
and practice the Japanese characters, pronunciation and the basic stages of listening, speaking,
reading and writing which are basic functions of Japanese.

0
HYSASIHOICL. SWI| 59 $0| WA

- MY TdtES EotHg e stdSS flot A ey S = Siof
otH, dsts 2oz 4 LA Y= EAME AEsloF ot

- This course is field learning program for students of department of culture & tourism industry.
Students should obtain dean's approval before starting a field learning. After field learning, students
must hand in report on the result of the field learning.

CULT3017 2+&H|0|E{24A (Tourism Data Analysis) 3-3-0
- 2 Zo= 22 Y H0[E] AILHE ZHO[SH0 sHiS0| 2EE0e| et HIOIHE &4 =
=0 UCH Eh O|F Sot0] ZFZ0M0f| RSt MER H|IZLA RES 7|=stn g £ Ues sHS HiYst 1At

Ot
- This lecture is aimed at developing students' ability to analyze and process various data in the

tourism area in the recent Big Data era. Through this lecture we foster the ability to plan and
develop new business models necessary for the tourism area.

CULT4002 Z3t2+-aMH|AZAAH (Culture and Tourism Service Management) 3-3-0

- ME[A9] JHED S0 TSt OISHE 7|22 30 AH|AQ] A Syt i, 22| B HIL § L2 AH|AY

HJ9

_‘IO_



T UL|HYE WAL R FASL miofsteH SAS ECh 02X AYE HAY2RZMN O)si=S =01, 24

=
AE ez 24 2 WIHEIAME sl =Lt

- Based on concept of service and understanding of service characteristic, this course covers service
processes such as qualitative improvement of service, service developments, service management
and evaluation.

2| ATOEH FHAO|

(]

=
= SHelth. 2 AES
rl

—

2d HUMCHLERS FOHEZOMHIN EIE, & HEE 3, U= S0 9
e AEHA dUY REet YFE A== OHIE ;.‘_1 SHCt.
(dlfferentlatlon)ml oI$t HHME O|0|AE A=et= LHE JFoCh d 2| S foliM= B[R
CHot Ofsh, = AlZof CHot HASH S&20| BRst, oo At & 2 OtAIR 22fof CHot Ot EQstot.
fatN M2fAQl B3 A2|E Soll Eot2td ZO0Ael 2l DAE S st LIok 7|gel d&= 0]
S0 UAMAME 2 252
- A brand which is widely known in the marketplace acquires the brand awareness and image. As
managing its brand awareness and image, culture & tourism brand management is the application
of marketing techniques to a specific product, product line, or brand. It seeks to increase the
product's perceived value to the customer and thereby increase brand franchise and brand equity.
Marketers see a brand as an implied promise that the level of quality people have come to expect
from a brand will continue with future purchases of the same product. This may increase sales by
making a comparison with competing products more favorable

CULT4005 2f2laE2t0f|= (Introduction to Wine and Cultural Art) 3-3-0

- 2 Zzh= ofQlof| sl St efels AY CHRlE= S HAEA el Z3H0|=0] tollA LotE= 1ty
O|ct. £35| o A2 o2 22H& M2f £0j|A A0 OfEA 4o 3 LH|E=2E HFSH.

- This course will investigate wine and cultural art from a cultural perspective through reviewing some
contents about wine and conducting hands-on experience with real wine. We will focus primarily on
wine in various culture to understand how people, through cultural contexts, generate and consume
wine.

Trend in Culture and Tourism Industry) 3-

ET 3-
O] HIE 3 &30 7|28 &1 US ZAl2t:, AFolEts Y2 ES 2t 240ICh O] 5

- :nl_l':'éli = = = % _E‘ﬁl':nl_l':'c';
AHOIA OHAIE, QIAtE|, A2 EE|et 22 UMl AFo| 2ot A4 EHEO| CHel S5& Z40|Ct.

- Even though tourism is basically a cultural activity, the business aspect is also an important element.
This course provides the necessary management knowledge and trends concerning marketing,
personnel management, and financial management in the culture and tour industry.

CULT4012 &

olu

§ 52| 2| 22| 2 (Tourism Destination Management) 3-3-0
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Lo 9&1 5._ IHES 82 AHe adS oot Y402 2ol LIZ=A(0 tHellM AlHFE ot

- This course analyze and evaluate which are the most critical success factors in Tourism destination

marketing, and how these factors could be utilized in place development. Topics include place
marketing practices framework and analyses, process, assessment criteria and success factors.

CULT4013 o{#HA R = (Practical Travel Services) 3-3-0
AL S0t fAZ7Iet AARddet Hoj| w2t M= Q= MEQYC Beygo| Sk U=Ht, O|2ut AR
£ ZH|oF 60| A3 £+ ULE WSS QR ot QUCE 2 UF2 oA YutAol JF I HLIAH
o| SHIE AMIE Sh&oltCt Eoh g Soff 22 = Us ==t X AP0 ot 0|21 AR E d&ee
2N AA oA =S M, 20|10 #EH A= QS YHst=H S20| QUCt

CULT4014 =A|0|HIEZAHZ (Festival Event Management) 3-3-0
9

The rapid increase in the number of travel agencies and free competition increases the need for
talented professionals, and education is needed to adapt to the travel industry that combines theory
and practice. This course will learn the general work of travel agents and the correct attitude of
tourism workers. The purpose is to cultivate people who are active and adapt when they enter the

actual travel business by learning the theory and practice of the whole culture and travel industry
that can obtain through travel.

= Y2 O[HIE POl 7= g A =L/ 2 O|HE Lol et 2Aut 2bH EZO|MES| HFHLIF2t 7t

- d [ =
AZZY, 7|20|20 LFUHS HAAHSRE Osisty HRAAS §5sh= O 50| UCL

An introduction to basic theoretical concepts of event industry and special event business. Topics
include market analysis, business planning, operation methods and marketing.

CULT4016, CULT4017 S&HA3eE1,2(28H2-24Y) (Independent Learning & Research 1,2(Culture &
Tourism Industry)) 3-3-0

CULT4018 FE4]
= ZQoiis= AF U Q4 MYM FEOAEL S240| 20| w2t 0AEL] 7|2 JHES Olsstl A S+d
of Agket DPE HEel =Qat 280 st OBHE =0|1at oIt 53| WSFEASA AN SHAEIE B0
Al

Sla wa 7ho| SERAQ SIEA 4SS Sl 0| ! U= ZH0| CHs St Hete 2N H|EHA,
e MRE Zote o224 J7s 7|2= 2t=0|C)
This subject is to strengthen critical and alternative thoughts and enhance academic competence by

researching specific issues of students through independent communication between students and
the professor.

I2|&t(Food Psychology) 3-3-0

2H[RQ| MEH B OJAIZY0| CHel H[AIH OlE =Rotuat ottt === HiE2eh AF M OANEYS
Ht7| flet 4EMLL AHRUAOIY MH==S FEHE ot 32 WHE2 MZAIYQ| Ofdh, AFEUE, £H[AF 42,
dS3Aet 012, ARLIAOIE 0|, Tt DE 0|2, EXE 3 M| SOICt

The course is designed to learn how to incorporate various marketing concepts and principles to the
food industry. The course takes a behavioral economics perspective to understand consumer choice
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and decision making in food consumption. Ultimately, it is expected for students to be able to support
consumers’ desirable food consumption by developing new products and services and communication
strategy. The topics of the course include food market and trend, food consumers’ psychology,
behavioral economic theories, communication theories, consumer choices and decision making, and
food marketing practices & trends, etc.

CULT4019 EHiAtdMEFAH 2 (Hospitality Strategic Management) 3-3-0

o7 A H2AHYO HAH ST NHUSOl Ut B 7|2S ABCL w3

- 2 322 s ot 2 Sttt w3, 2 3t
22 Sof NS oF HYD LR Y B, MY M, HY ABS F2 943 TMEl WAZAIWH A
AS OfiE HOE JIHEICE S0, B 4US HCIMY BN SUSO| B4 5 U ABY 5US NYA
2 2g 2302 k.

This course provides students with opportunities for learning core concepts and dimensions of
strategic management in the hospitality industry. And, from this course students are expected to
understand strategic management process as a whole, which is composed of external environments
and internal resources analyses, strategic choices, and strategic implementations as key factors.

Especially, this course aims to enhance both analytical and practical skills for students in the context
of the hospitality industry.

HSPMT3018 AOtEZZE(Smart Tourism) 3-3-0

2 22 HE7|&(IT: Information Technology)E £%+ 2to| mi2{CtYl It H|RL|A EHCQF Z2dst
olct. 2 £g2 Fo| 2AAQl o|#el 20| A S st= =7I1% 54 12|10

2ol 2y SWAD Wy, 2ol A
Ssiot 2 EH0| MY, ONZHT HIH EEIx0| M4 WA Cfef ATECL 2 B2 AEBZO
MO B2 YT B ADEDY UL, ADLEDY AHIAYS, 2240 2|, ANEHBEA, ANEH

s
o FA|E CIREM, CIASH AIHZE= Airbnb, Unber, 2, TripAdvisor, QIAEIIZ, To|AS, sh=zt
L3AL MEA, MR & ADEZED st 23S CHECL
This subject is related to the paradigm shift in tourism through IT (Information Technology) in the
tourism context. This subject investigates the essential issues of tourism such as motivation and
purpose of human travel, and the way of tourism activity, automation and creation of creative
content, and decision making. Along with the philosophy and identity of smart tourism, this course
covers topics such as smart tourism marketing, smart tourism consumer behavior, online reviews,
smart tourism cities, smart tourism ecosystems, and various examples include Airbnb, Unber, Google,
TripAdvisor, Instagram, Facebook, Korea Tourism Organization, Seoul, Busan. and Jeju Island.
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