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e e S Ol% | gy | AT | CHHII Rkl &.23,:%
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1 HOTEL3401 IT2FHospitality At 05 3 05 3 2018~2022 | SWU(O|&)
2 HSPMT1002 Hospitality Gl O| E{AtO| A A 11 3 11 3 2023 SWil (0| &)
3 HSPMT1002 Hospitality @ 0| E{ 2| O| &K 11 3 11 3 2024~ SWIZ(0|&)
4 HSPMT2003 A3 S A5t 05 3 05 3 2018~ SWi (0] &)
5 HSPMT2002 AA™HEA|AH 05 3 05 3 2018~2023 | SW(0|2)
6 HSPMT2002 Hospitality 3 S 2 A| A H 05 3 05 3 2024~ SWIZ(0|&)
7 HSPMT3012 Hospitality S 27| 28 05 3 05 3 2024~ SWil (0| &)
8 HSPMT3017 H|=L|AO L2|ElA 05 3 05 3 2018~ SWil (0| &)
9 HSPMT3018 AOEZEE 05 3 05 3 2024~ SWIZ(0|&)
10 | TOURS3004 ZZe-H|=L|A 05 3 05 3 2018~2022 | SW(O|2)
11 TOURS3004 ZahcT 05 3 05 3 2023 SWu 2KO| &)
12 | TOURS4009 HEENEA N 05 3 05 3 2024~ SWIZ(0|&)
13 | TOURS4004 S ELHE 05 3 05 3 2024~ SWil (0| &)
14 | TOURS2020 Al &7+ = o|o| 8 05 3 05 3 2024~ SWi (0| &)
15 | TOURS3025 A ZZHEH2EIH 0| E{ 2 M 05 3 05 3 2024~ SW 20| 2)
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TOURM1602 2252l 2 (Introduction to Tourism) 3-3-0
- 2 E2 Yol 7| O0|2A JfEut ZHEARIol |20 29t MY ZAEER 22 Il |4 g

S¢S Lofsh=0| st o|W=0ICE & W=F2 MYl 7|27t El= 0|2 JHEat U/ 2t 2|44k
o| UBtMOl Z|AlS Zt2RICE O] HF2 ZMS0f|A 20| CHet MErMQl 2|4l M= Qs & Zi0|Ck

- This course teaches the basic concepts in the tourism industry and general knowledge of the
national and international tourism and leisure industry. This course will give students a general

perspective of tourism.

- PYSAURO| I BYH2S S AYO| 7|2 RO N FYSHo| 7|2 H0| 1 ARl IS Ch2A Hck. 5
2} o172 2019} 20| TIBHD I OI2 W 2|7 |eo| weto| F45| 0120121 U0l 2t 7]

Aol o|2at &2|7|&aS HAH2 R OfsHA|7| 2 ZEto| MR E ZHHOZ OfsHA|I7|= O 4

oX
mjo
Hn
il

- The subject of principle of Management is involved to the basic theory and principles contents of
management, specially the dynamic economic, social, political and technological environment in which we
live continually place demands on managers to change, improve, and learn more about their jobs,
superiors, and subordinates the principle of Management is a current, relevant response to those mandates
for excellence in the practice of Management, specially lectured to principle theory of management and
educate the newly appointed manager and provide a comprehensive, up-to-date review for the

experienced practitioner.

TOURM1604 2322 20{(Culture and Tourism Japanese) 3-3-0

- YEOE XM Yol= SEASE Yz, Y209 22 & 2 Hot7|, =71, 27, Y7|2l €209 7|=
TAE 71242 22 Sl 555t AS = L3e SEE of =0

- This course is for the beginners who want to learn Japanese. The objective of this course is to learn
and practice the Japanese characters, pronunciation and the basic stages of listening, speaking,

reading and writing which are basic functions of Japanese.

CUENT1002 Z23I¢E{E|Q1IH EO0|sf (Understanding Culture and Entertainment) 3-3-0
- = ZF= ERRIHEQIHE Z0rE 3oty flet 7|2 0|21 g J2|1 Fe 9| HYS =9t

- This course discusses the basic theories, current status, and future prospects regarding culture and
entertainment for majoring in this field from both Korean and global perspectives.
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(Culture and Tourism English) 3-3-0
230 552 ¢ YZ2HHo|ct. o ST =ZARALN, 2™ 3 AS=E AfH|A, 2HEA|
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- Provides basic and broad knowledge in English related to the culture and tourism industries, such as
introductions to Korean culture and tourism focused on tour-guide operations at various sites such
as sightseeing and historical areas, hotels, restaurants and bars, etc. This is a preliminary course to
understand the interaction of Culture and Tourism and the proper English used for them.

ECON1001 ZA|&Z (Principles of Economics) 3-3-0
- BHEAE2 SUSHA 7|22 ZAS 0|22t JA2|of CHet O[S E HS=H S2{0] UCt. 22|11, sHES0| U2l &

= o

o
Alste| Ciofot MRl 7|12, iy, ¥4 21 R0 s Y~ AT SiCt 0|5 Sofl WEH Halshs Arele] &

HH Ha0 Reldhs ZA| HZ A4S B LSt E STt
- Principles of Economics is designed to provide students with a comprehensive background in basic

economic theories and principles. Simultaneously, principles of Economics lets the students to be
exposed to all aspects of domestic and international economy, including institutions, concepts, policy
and the tools of analysis. The purpose of the principles of Economics is to cultivate the economic
expertise to meet the challenges of rapidly changing economic needs of the society.
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P/F StMO = Jidste IZEAM=EI ZolE Sot0] Aol AzWEs 27| EAY » A=E F=C0t
- The Dept. of Tourism Sciences’ primary mission is to educate and prepare students for careers in
industries that can drive the development of new ecosystems. In response to the fast-paced
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changes in both the industry and society, it is of utmost importance for students not only to gain
expertise in their major but also to discover their own interests early in their studies and engage in
career exploration activities. To ensure a smooth transition into the professional world, our
curriculum is designed to provide students with orchestrated supports for career exploration, aptitude
discovery, and the exploration of competency areas. Utilizing a Pass/Fail grading system, our
program offers a career development course aimed at enhancing career competencies enabling
students to proactively identify their career paths through dedicated career exploration activities and
lectures.

- H4EE% dys Aoz FY Yot Aol HBFFUSAANS ARFAE Sot0 d7ay ZutgE &
ot 29 = 2Z0F A+ U HYM WSES oot

- Graduating students assist in the further study of the tourism by completing an original thesis on a
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tourism topic.
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TOURS2004 &2+ (Tourism Resources) 3-3-0

- EAE NSt 2LAE 2| ot 22 AR F stits O HHAQ| B0 S5 WAt AHES

= Z0[Ct 2 WE2 AL ZAN9 J|2F1g4es= BAU0|H =
Stal, BAAIRES OEA JHEstH, 2= HAELARS IR LHAF|7] I8t 2&85t= LHES ZETC

- For destinations first developing tourism, as well as for destinations wishing to revitalize their tourism
offerings, one of the key steps is finding out what makes them unique and distinct from their
competitors. This course covers the basics of what qualifies as tourism resources, how to analyze
them, how to develop a target market, and eventually the steps in turning tourism resources into
tourism attractions.
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(Tourism Laws) 3-3-0

-2 g2 J‘.&%ﬂﬂﬁé@lﬁ YRt &S0 Ao AOLOF T 2F7|2E, HEZSY, 2LAUTLUAE S
oz LY AHE SR ZoP. 0] F2 S0l EX|QF 2 U e ¥4l 2ezAS 0
dist=dl &== StuAf oiCh EX|0|183 FF, d2(1 &3 Hit #2 I7tAQ EA] st el o
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- This course helps students understand the legal prerequisites for the land and tourism development
of the nation. It teaches general laws concerning the national territory like the laws for land

utilization and management and tour promotion laws.

TOURS2012 #40tAIY (Place Marketing) 3-3-0
- HADFAEHOIZE ZAE &Elsk= JHI0|Lt 220 sl REl= YT AAHALA 230|H, R2Hez AYE
ok ¥40| O|0|AIE UHA 2z HO|A sHA 7|f7ILt FARARRL 232 2 A|F= %

= 11—

A AAS mESH= CPOk
SAo| B0f2t B 4 QUZCH EI Of2US %S FAO| FANS Ofufeh YAOR LHeh LIZH=RI0N ChsHA AR
T2 otm, HBIIHO| CHehM OlefAIZIE THBolt B 4 ULk,

- The objective of this course is to analyze and evaluate what are the critical success factors in place

re ro m o

marketing, and how these factors can be used in place development. The course helps students
build a framework that analyzes place marketing practices from the process, assessment criteria, and
success factors perspectives.

TOURS2014 O{™¥AAHBE (Travel Agency Management) 3-3-0
- IOl 2 FOFR! oYL TSt 11|7=||1* O|2S S50t UMYl =222
Sad, oorgel 4824 2 AE S8 A5t KLY A=A HE|sHE HiYetrt.
- This course introduces students to the major areas in the travel industry and acquaints them with
travel industry operating procedures and the role tour providers have in the creating and organizing

differing types of travel arrangements.

TOURS2015 =&AMHAHE (Hotel Operations) 3-3-0
- THEIAMYO| O3] FOojlAl Zt2te| Jetg HAlste ut=o= MY A, Ao JWH J2|1 1 5o T FI9

Herdol ASS Hi2Ch
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- Introduction to the hotel business explaining the individual roles of the various departments in
lodging operations. This course teaches management in the hospitality industry, its scope, forms of
organization, and professional opportunities.

l.

TOURS2016 &4 AHE (Understanding the Tourism Industry) 3-3-0

- 20| HIE ZIEHSE 7|RE T US A2tE, AIYOlEs A2 Kot S0 Q40|Ch 0] M=F2 ALY
Ol OHAIE, QlARZE|, AbZ2tE|t TS0 2ot A4S AHSe ZAOo|C

- Even though tourism is basically a cultural activity, the business aspect is also an important element.
This course provides the necessary knowledge concerning marketing, personnel management, and

financial management in the tour industry.

HSPMT2004 OfA|E{Z(Theory of Marketing) 3-3-0

- dif7|gel dmi= OotAIZO ULt oA LMuYS AESHY AhotAEe E4& A3t HIYHES ML
SICE J2|1 SHsh= DHAEEE S &4, A 7|gol tEYers RAsiH 1 LWt =A HFHA, 7t
ZYM, REFM, ZUFMo| 2ot 0|2 Y HHE usTHCL.

- The success or failure of modern corporations are based on the marketing. The purpose of this
course is to research a specific character of marketing, to develop a approach method and to
analyze marketing environment. This will define the response of corporation. In response strategies,

students will study products, pricing, placing and promotion policy.

TOURS4007 AH|AH &2 (Consumer Behaviour) 3-3-0
- 2 Lt=E2 AH|A;F St AHEE HE, /2], O|ES AJstd, 0|S0| O &&= HRI ARE =2l3tCh

o
HE, AdlA, J2(1 7|Fel 452 AH|AS| Y, Az, dS0| thet SHHE O[sHolA Al2ECt d52Q1 O
S Qi AHATE HFa MHIAE OfEA QAT iR Mzstd Foist=2A] OfsHstil O =s{oF Stot. &
52, delsh, MRS HAHAM 2H|ZR| oJAHEY IHY, FOHt AHE WSS HigtEYN 2 g
O o 8% Hots DAUSHTY,

- This course introduces the fundamental concepts, principles, and theories of consumer behavior and
relates them to the practice of marketing. The success of businesses begins with a good
understanding of their consumers/customers. Marketers should understand and predict what
consumers perceive, what they learn, what they prefer, and what makes them loyal to their
products and services. Based on psychological and sociological principles and insights, this course will
give you a solid understanding of consumers' decision-making process and seek its practical
application to tourism contexts.

HSPMT2009 =A|2&&2 (International Tourism) 3-3-0

- TAZE 72012, A BE Uy, IAHIE A, IAHEE YA S IS 199 HE S USUE
O st QU M NA th= ZEED|Q Ao Hadt =AY UE Aol |YS 6 =A F4el o

Foil= HHS =Lt

- This course teaches the basic theory of international tourism, its objects, business affairs, and
policies. It also provides students with the sense needed for a qualified tour conductor in the
international arena.

HSPMT3015 2322 (Cultural Tourism) 3-3-0

_13_



SHof| CHek 7|20|22 7|22 Zotet &I A E Ofsfelict. £, 22| MSESE HEAUSZ 0|8

[ —

- An overview of cultural tourism basics, which includes the mosaic of places, traditions, art forms,
celebrations and experiences that represent nations and their people.

TOURS2020 Al37Zta+-gdE2|0|sl| (Understanding Spatiotemporal Tourism Information) 3-3-0

- A, AT, MY, 2|1 AGAR] ZHe] SdTh 2 A8 S0|N oHYet AlS 2 HEIF MdED 2 ot
=O| SH= YD HTE MAA S B QAIEY St WHOIA T CHYSt AlSZH & HE A
2[o] 7|2 HE|E 3|1 &S S HY FEIFYS Zést= A0 2 =2 ASZ 2F FE skl ¢
= HYo|H == MEH £FO| HUFHOH 4 M7t E|7| flet 7|8tS OfEeCt. AlSZtEEH 20|06 =
ASZHEETO|E{AO|A A OtO|22 T|a2|of AA = 2=0|Ct

- In the complex interactions among tourists, residents, industries, and local communities, various
spatiotemporal tourism information is generated. This course aims to enhance the fundamental
principles of processing various spatiotemporal tourism information. Through hands-on exercises,
students will learn how to use spatiotemporal tourism information in addressing and making
decisions on social issues related to tourism. This course serves as an introductory course in
spatiotemporal tourism data science and lays the foundation for becoming a professional tourism
data analysis expert. This course belongs to the Spatiotemporal Tourism Data Science Micro-degree.

J

TOURS2017 32| 22| 2(TOURISM DESTINATION MANAGEMENT) 3-3-0
- AAst AL7Hseh BRI MEiAIE 2USto] AAA0| npetAQl HEAS

dE U MPAS RROAH S22k 0701 0of CHek A&l
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- Destination is a core product of tourism. Learning about important factors that affect various types
of tourism destination management is domestic and international areas is one of the main purposes
of this course. further, understanding diverse perspectives of the managerial entities in those
destination can help the students be equipped with knowledge and techniques in destination
management. this course emphasizes two focal areas: first, destination positioning & branding is
thoroughly studies and second focal area includes, but not limited to, the destination risk
management, development, preservation, and information system management. This course is

designed for juniors who start their major in tourism.

TOURS3002 t*%*’éiﬂ%(Tourlsm Policy) 3-3-
g 5

- Y| 7|=0| A, Tt oGP0l CHoll SN IAHAL]
6c‘>|:

(s}
= Bt oF2 2| AR7L Ao & 2

_| Dzl —_
ol 01 243 7t 220 B sl BB Y =

42 At

O O

- This course analyzes national tourism policy by surveying the basic concepts, aims, purposes,
necessity and processes of tourism policy making in view of tourism policy trends internationally.
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TOURS3010 Z+&0tA Y 7L A0]4 (Marketing Communication for Tourism) 3-3-0

- 22 QINE ISt 27pZE A|YZEo| AAMO| O oL UHELCH A[ESICE O|2{sh A =t | A
Sto] 187(87t B =2 &5 21t 52 dAHA 28F OfLz), AMgl - 944 Ho| 1 FSECt =7t 0[0|
A Ao St s HYstL U7| WZO|CH mEtA Qi &M |XE 2ot DAY M YA Doty
MNIAEI0f 7k Aol & HE SHER otoig St oM OHAE M2 NEA %
0|24 &S50 249 SICE 2 Z20| SH= Q| Y QARAQ| ARt E3E AEfot= 2at of
ARl z|47[Ho| HES PBM(Problem-based learning)2| BHo =

- Tourism is recognized as a work horse for the national economies of all countries and regions. Due

ﬂJ|0 H
bo 4z oo Tl
1o ont g

lo mE ot

to its high level of multiplier effects and employment opportunities it is increasing world-wide. The
social and cultural benefits it generates are also viewed as an incentive for tourism development.
Using a problem-based learning method this course gives students majoring in tourism an
opportunity for learning advanced knowledge in destination and culture marketing and hands-on
practices.

TOURS3014 ZZEAEIERAAE (Tourism Startup) 3-3-0

- 2E AHIA MY0M FYE Jigat Yo East 4F & 0|2 U ANS SHIIL ZUMA0|2 A|A™O0| %
= 5S40 50 AT D202 JZAR0| CHsH ZASHCh. d2|0 JHEAIE#O| WEa 2 HEE 27|
A 2Eelrt.

- Understand the concept and comprehensive knowledge about founding in the tourism and travel
industry many firms choose the franchise system in order to enlarge their market share and to
decrease risks. This course explores franchising in the tourism and travel industry and examines
cases of tourism franchising.

TOURS3015 ZtA| e MAAHE(Casino Industry Management) 3-3-0

- Ol=, Zgd4 S 20 AIA 10920 £t= EJ—*EH;#(HIM" FIA[ L A0 UM = )\1|71| O &3t=
A= LIEfRiC OIE 7tAlL7t Night-life 2322 YRz st THIHEA SojLt gEstal o7igse
2 ZIFED Q7| W=2olch £t FRALTE O|AHE RSE|D U= Olfs FHAIAY0l ot _/.\__. AU 18YE,
elgt 8 MYPLYUS FESIL AFFHE Ystots |SH07| WEOILh. EE ML IHHR FAE 22
ESoIC}. Olz{et =A|IAe M= 7Rt S8 HEMY S| stz Byt Ao, Mty 2y 55
WS AORts AAEE AMIELL 2 UE2 &% FRILAURAS LI6t0 TN IAHRL A, OE-ME,
HO|E 2 SXRMLIED OLL2t AlSl B8 z|4oldiots S0k AUCh ROl FE22] U aff 52 A7

Sl ZIAI MY BYARAIC| HE|SHES BTt

- The top ten tourism countries, such as USA and France also rank as top ten countries in terms of
casinos. The reason is that casinos, as part of night-life tourism products, have been recognized as
legalized leisure activity. The legalization of casinos is attributed to improving tax revenues income
and employment foreign exchange earnings, local government taxes and stimulating local and
regional economies. The current international trend is to develop resort-type casinos because they
are important to the tourism industry. This course develops students understanding of international
trends in the casino industry, marketing strategies, and learning about gaming skills (slot and table
games) so that they could apply their knowledge to casino operations. This course also teaches how
to minimize the social impacts from casino gambling. The aim of the course is for the students to
get acquainted with operating procedures of the casino industry and organization of different casino
arrangements.
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TOURS3016 O{7}& (Introduction to Leisure) 3-3-0

- 2 =2 O7HEQ| O|2A JHEnt UHHAQl Z[AS JHE2ICE ESH Of LIOF7) SAHQ| Of7F AEMIDt 9fo= ghrxst
O7Hd=ol| CHalf OoR=Ct.

- This course teaches the basic concepts of leisure, the general idea of the leisure lifestyle, and future
leisure trends which are important for the tourism industry.

TOURS3022 &3}t atats 235139|(Cultural Tourism and Interculturalism) 3-3-0

- AN Zol= HolsE £ Sl =7HECl Aot ETF OtL2f, ZtEsto| SHEA HAldur =0 2ot
W2 =90z E4totr &S| ChetA|A (multi-disciplinary) E£= ZHHA|& (interdisciplinary) S22 d40=2
Qst SEAR|USI 2 A EHASIO| AP0 et BTs 2ESo| 453t G20 AL5(0{0F T BHA|O|Ct. 2
LoY0| BE K2 HIE = AN 2E HASAZMO| 7|24 520 Atet AtRel 53, 281 A39
SES BiYsH| ot W=Eo2A ZHELNES0IES HISEZN A[BidE HAKMLZ Ofsist Z445tH 0|
21t ddS HESt A 8= sHS HiYY 2%t 7|2HgS & AolCt

- The phenomena of touristic activities and cultures are inseparable. Despite many discussions on the
academic identity and independence of tourism, exploration of tourism's identity as an applied social
science due to its multi-disciplinary or interdisciplinary nature of it must be delved as the study
matures. Also, as tourism industry and tourists change rapidly, a seminary study to peruse diverse
cultural theories is expected to serve as important foundation to cultivate tourism major students’
basic skills of thinking/linking, and applying/adapting the theoretical knowledge into practice, which
are the basic skills for a tourism major.
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- This course focuses on the issues of sustainable tourism development, considering the unique
characteristics of communities. This course aims to enhance understanding of localized tourism
development by connecting the supply and demand of tourism with the social, economic, cultural,
and environmental features of each community. Students will actively discuss and formulate specific
plans for sustainable community development and policy directions based on tourism.

TOURS3025 A|ZZHt&s!ld|o|E{ 24 (Spatiotemporal Tourism Big Data Analysis) 3-3-0

- 2 W=EQ| X EATH 2A JAME Oldfistl, O|F FYACE J|g, BM, Adalste ME 9F¥E Zdaste
Z0|Ct 2 WFoME dHd JHE ShEt &S HAHSIH 2 HHEE AASE AMSZH HEHOEE J[Htez
A5l Aoz ZAHE sfZsty 7| EH UAS AANY & U=z AYE LIt AlSHHEHH0EE
M2 AISZH 2E HO0[E AO|AA Or0|3= Cfa2(off HAE at=0|Ct.

- This course aims to enhance specialized skills in understanding complex tourism phenomena,
quantitatively describing, analyzing, and visualizing them. In this course, students will learn and
practice core concepts simultaneously. Students will analyze tourism-related issues based on
spatiotemporal tourism data, proactively solve problems, and propose long-term development
directions. This course belongs to the Spatiotemporal Tourism Data Science Micro-degree.
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TOURS3024 Z-EESGA Y (Tourism and ESG Practices) 3-3-0

- 2 A=2 2EO| Jeut A& JHsT 20| Bt &, Algl B AHHEA(ESG) L3S
HRAHo=z 2|10 CHHOo 2 HotAl7|7| Wi=20f, 1 S-S metst 22|sh7| s &

22| SotA0| 1 ChA ARl £, (L) 29| FAHA, AtelA, 22H, 234 Je, (T) Al
ot ESG Y33t At2| £ CHECE

- This course addresses the impacts of tourism on individuals and communities and ways to promote
sustainable environmental, social, and governance (ESG) practices. To this end, this course touches
upon (a) the comprehensive and interrelated nature of tourism and its impacts, (b) the economic,

environmental, socio-cultural, and political impacts of tourism, and (c) ESG practices to enhance the
sustainability of tourism.
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TOURS3023 &A= C|Atel (Tourism Experience Design) 3-3-0

- BN AHel ZES Aol A TP ANECL BT HEHY AP BUASS AL 4ol Fa
S niLh OIS ZES Sof of2f PN WU BES AT AL FY AL ANYR(ES J[Hoz AT
s, WREN B, OPAIT, 2T CiRfel U A CizfoIRoret A CIRIMHS! 42 JhAD ALk 0] BHS
S BYYHO BUH THLASS OlStL OfFA TIMOIA AME HLED NHE=AO Ot CHECE,
4 ZEoR AUSEE A, ANH Yol BYZHO H2lH AW JIHES 02N BEHIL T Lot
ZTH ZYINSRS Hol B2 AT st BFFFOIALIC B2 - TN 242 MEHOEN Y
HCARI0| ThMTH HAUIAS] B2IH TAWHS 0F22] SEIt,

- In the experience economy, experiences are perceived as the core value of products. Tourism is a
prominent experiential product, and tourists seek various benefits and utilities through diverse
experiences in tourism destinations. Experience design is an interdisciplinary field that is grounded in
cognitive psychology and connected to various disciplines, such as human engineering, computer
science, marketing, graphic design, and industrial design. This course covers the essential
components of tourist experiences, understanding how they are created, delivered and experienced
by tourists. The psychological processes and mechanisms of sensory and cognitive forms of tourist
experiences acquired through real/virtual experiences are theoretically studied. Also, this course
encompasses both the virtual and real construction methods for the visitor experience design.

TOURS4003 A Z 2 A2 (Marketing Research for the Tourism Industry) 3-3-0
A

- 2 Zas WS WJohs WIAS0| BYYAR VESHs O WL HHHO MRS BY AZZA
B AAZ ABohe Ol 1 B SO 2 LS SO0 BWSS CIYN BYAYO| T4 Yot EMES B
£O11 BYAHIAEC| 879 WRES Worsy| U3t ARH Mot WHS HISCL FHHOE, TIY AYRA
B B5ol0l AMHOE HEotL, AFIA AR T SHH BAYIUS HAUN MRS SAS HYICt

- This course aims to provide the tourism major students with fundamental knowledge and practical
skills to conduct tourism market research in both qualitative and quantitative approaches. It is
imperative that the tourism professionals in the industry be familiar with diverse forms of market
research techniques and data analysis skills. Through this course, the students will be able to design
market research, collect data, analyze the data, and interpret the statistical results of analyses, that
is heavily required by tourism industry.

TOURS4004 &3 24A & (Applied Economics of Tourism) 3-3-0
- HEEASE oSt HEAHS ARESIH T DSt 2l~E 2AetSh=0 2H40] QACH AYHRE= ZEMUO| 4|
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A=0f oot AFFH 2HAE TRY FHORE Z|RE NWYUS Aot HASEEAHES FMYQratet ARAS|
A ol2et BjF et AFARSS LY oA=L HEHO BFE SFANE & UA=E OEA 28422 HiE
g 2 USAIE Oflioh=Hl =22 FCh Ol2{eh A0A 2 F2 BEAPHLUOL; M| 28 & U=E 2
+27|HS SPSSE 0|8310] 0=t O[HIEL: 2BLA| FAHIA MEans Y| fsl0] MYARUEAS 0183t
o AYS,E E=oH, SHARYE HIKP| Qo 7H7IAIREHE S5t

- Economics of tourism is concerned with the attainment of an optimum return on investment from
the use of scarce tourism resources. Local governments attempt to develop tourism resorts to
generate the economic benefits from tourist expenditures. Applied economics of tourism helps
policy-makers and practitioners understand how these tourism scarce resources should be efficiently
allocated in order to meet tourism industry's profit needs and tourists' needs and wants. To this
end, this course presents forecasting tourism demand with quantitative and qualitative techniques to
apply it for destination development and tourism policy. This course also covers how to estimate the
economic impacts of events and tourism using an input-output model and natural resources using a
contingent valuation method.

TOURS4005 ZZ0|HIE7|E 2 (Tourism Event Planning and Marketing) 3-3-0
- AYEAE 22 IS4 HEE0 HYYELEMC OMIE 7|EE 0|21 HRE SHUCE o0 #EE 7|18 U o
HIE AQLCHAAIHE MY = SASEE S

- This course teaches theory and practice on events planning, International Convention and Tourism
Product as well as regional festivals after select examples on Convention planning and Events.

TOURS4008

L2 AH 2 (Strategic Management in the Tourism Industry ) 3-3-0
- OAEHO| &

oA AXAIE2 M2f, M2, HiEM, RS, JHAME, J2|0 ARZRAR 0" A2
ALE S5 MHIE Sdoz AT

- This course introduces important concepts in strategy formulation and implementation. It leads
students to discover the 4Ps of marketing strategy and how to use them to position tourism and
travel products for success.

TOURS4009 Z&ZALEA 24 (Tourism Research and Statistical Analysis) 3-3-0
A

- 2 UE2 AREAS atetAol HHo 2 S SiAS » UTE AA A HARRA 2 EAEA wHZ 29|
Sst=0 AUCEH AH1A0M= Lt RAEIHO| JHEN ZAHAE AHSIY, H2A0AN= HAEAHQF 7MY HH
2 ZostH, AM3HUAE RAQ AYTAZ ZSHHE, ME|HD EIEY, dE22Md, ZEEAYE 53 Yoy,
HAROMNE AHBO| EMUAZ 7| ZEAEM(HIZEM  WAHEA t-test, ANOVA), AFZtAEAM  Chd 2l CHE35|3

»
SHOIME EAZIO) St BN U ERA WHS M

= s =] =] k=3
=4, 1gsAE4(22U=EA) S £A s

/= =2

ot
=

- This course aims to introduce research method and statistical analysis so students can examine and
interpret social phenomena based on scientific methodology. In Chapter 1, the concept of scientific
research method and procedures are introduced. Chapter 2 covers how to raise research problems
and establish research hypotheses. Chapter 3, as an implementing stage of research, includes types
of scales, reliability and validity, questionnaires, sampling method and procedures, etc. Chapter 4, as
a stage of data analysis covers a basic statistical analysis (frequency, cross-tabulation, t-test,
ANOVA), correlation analysis, simple and multiple regression, and advance statistical analysis (factor
analysis). The final Chapter (5) presents how to write report and thesis based on results of analysis.
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TOURS4011 2|XEI|Y7|=E (Resort Development Planning) 3-3-0

- HFUAAEE Soto] LYE HRH SHS HIEPLZ 7|9 HETUAA™Y E= UL AAHl JHEAR
CHSHO] R4 YN 24 BRI 1 E40 AH-S TeftezM Ert 282{0|1 FAAQ A Ee
YFS DAL Ol MYS S0 ETA| | HBE= S2H A=o| JHES HHE0F Mt 2 F
ot Ayt

This course teaches the basic theory concerning resort development and planning as a way of

improving the living standards in the age of local and regional autonomy. This is the advanced
course to be taken after completing Tourism Development.

TOURS4013 A FAN|0|Lt(Destination Seminar) 3-3-0

- BEA EE BYNLIKS AAS MGG FOMOIME A0 ANBY U YALSHY S42 Tl B
NES So AAFD U BYY HAS ZALASI0] AT HEH BYUH YPS DMt

- This course examines a rational direction in tourism site planning based on the knowledge of the

basic properties of tour development. Various decision making techniques are taught for use in tour
development projects.

TOURS4017 &3 3 A 22| (Tourism Public Land Management) 3-3-0

- = =2 22 A7 G0l TS QIA0] SHTHE[THA 2 M2fo| 22 2Lz MR E HE S| Aot AR
LIE| ME|A0 2ot 2|4 &S5 WS SHZ oI} 0| w55 S it 2& SSAIL HRLIE| MH|A9| A%
7tseh 0|8 8t &2 WS A, I7t A IAH A £Z0|A SHEE. 0|2 2l 2 oAM= 2d SSAl 22| 48, &

4 SSA Bl S Y, A U 29t A BHS 131?.* 23 A dgH U0 Chsll SHAH2 2 AT =L
Ot 2 e, AL 7tsd, Al A=l M| A, 17t Bty ol o AtE, WEH Fe U

=0 B3 g &2, SSA| U AAAY &, A4

Tk 2, ool A AL 20 S| &4t A E & 334, APD, A|H Atz HHEHO| A 2T EC

- The course addresses tourism public land management and community services at local, national,
and international levels, and +aims to provide an overview of understanding and facilitating
sustainable use of tourism public lands and community services. An emphasis is on the stewardship
of public lands, sustainable destination management and visitor experience, and balancing resource
protection with tourism and land use. This course will delve into protected area management, public
lands, natural resource management, sustainability, community services, human-nature relationships,
visitor experience and impact management, and stakeholder engagement in resource management
within the context of people, tourism public lands, and communities.

TOURS4014 HAEC|AQI(2&) (Capstone Design(Tourism))

3-
O|21 HRE ZH|ot HFLHUAML HMEIE dSirt.

- By B FABCL 2 UB0N SMES 52 20| 2AehH
NUERO| MBH FYIES SSeHH Bt SMSS BFUNES WD ARAel| QERE Sl 2EES
2o BB, Ol SIMSE SlOIZ SHIE AYS MeistoH| AW £88 F Aol

- The Department of Tourism educates its students as successful managers who understand both
theory and practice in the tourism industry. Accordingly in this course students learn about high
level problem solving and practical management skills at current industry standards. In this course
students write a report after they visit a tourism company and interview with industry managers,
which practically assists them in future employment choices.
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TOURS4016, TOURS4015 Sd4alstets1,2 (st
Sciences)) 3-3-0
- SHMTF W4 70| =210 shax

— [ |
MNRE Zeit 24 AFS 7

- This subject is to strengthen critical and alternative thoughts and enhance academic competence by

=l

b) Independent Learning & Research 1,2(Tourism

20

== S0l 0| 2 U= A0 Chall Y5 BAFEM BT, ety
=21

researching specific issues of students through independent communication between students and
the professor.

DRI AM

EDU3114 1 3tu & E(2H2) (Teaching Unit Analysis) 3-3-0
- HE UMW FAA HiZD SH, S0y WY EM 5 Wity SMUe| 25t HFSICE

- The Obijective of this course is to introduce students to a general background of the tourism training
curriculum including history, goals, analysis of the training curriculum.

EDU3350 3t (2&) (Subject Didactics) 3-3-0

= O[H| AR e wstA 2 wit50| WeHA E4S ofshsty, sy wutel usd 220 Fefst
Ofslidt 2 ADfetct.

- In this course the student teacher will reach at an understanding of the didactical characteristics of
the subject they are going to teach in the school classroom, will learn the multilateral dimensions of
didactics of the subject, and will practice the contemporary method which is consistent with the
essence of the subject.
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EDU3115 uafu AR UR=H (&) (Lesson Plan for Teaching Materials) 3-3-0

- WMol ¥4, S 1STY uMel FM, YUY Y, ULy S WA A FEHS UA ot

- Through this course students will learn how to plan the teaching materials including the nature of
the tourism training curriculum, analysis of the school textbooks, syllabus writing and teaching

methods.
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