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HSPMT1002 Understanding Big Data in Hospitality 3-3-0
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GHT1001 Global Hospitality Management 3-3-0
o

GHT1002 Global Tourism Management 3-3-0
=

This subject is designed to provide students with the fundamental concepts and practical applications of
data analytics in the hospitality and tourism industry. This course will emphasize how to understand,
analyze, and articulate data analytics, as well as produce original insights from big data applications.
Students will engage in a variety of analytical practices using big data programming to gain hands-on
experience. Upon completion of the subject, students will be able to obtain a comprehensive
understanding of big data analytics to facilitate better business decision-making processes.
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An introductory course of hospitality management designed to provide current information on topics
relevant to the management, marketing, operations and dynamics of the hospitality industry from the
perspective of the global economy issues. The course explores the history of hospitality industry,
tourism service, food and restaurant service, MICE industry, lodging and reviews the operational
fundamentals including terminology, technology and job functions of hospitality management

organizations.
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An introductory course of tourism management designed to handle and supervise activities related to
the tourism industry. This course studies of the tourism history, management theories and principles,
tour operations management, sustainable tourism development and tourism marketing. The course will



provide students the knowledge and understanding how tourism business operate, how tourist behave
and what impact tourism has on cultures and the environment.
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- This subject provides students with the opportunity to familiarize themselves with the most current
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trends and issues that impact the hospitality, hotel and tourism industry. By researching a diversity of
issues and sharing the findings, students will gain an in-depth insight in hospitality & tourism. The
subject takes a macro approach of trends. Students will obtain knowledge, skills, and more specialized
aspects of the hospitality and tourism industry.

GHT3001 Digital Transformation in H&T 3-3-0
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- The Internet and digital technologies have transformed the world, making the internet a pivotal element
across all industries. Mobile devices, such as smartphones, are widely utilized as tools for innovative
marketing. These shifts serve as significant marketing channels for the hospitality industry. This course
centers around various examples of how the Internet and mobile technologies influence marketing

within the hotel and tourism sectors, as well as anticipating forthcoming changes.

GHT3002 Sustainable Tourism 3-3-0
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- This course will examine issues associated with sustainability in the tourism and hospitality industry in
relation to the UN Sustainable Development Goals. It will discuss how principles of sustainable
development and the triple bottom line (economic, social and environmental) are applied to tourism.
The course will also address sustainability across a variety of tourism sectors including destination
management, lodging, restaurants and events.

GHT4001 Graduation Thesis(Global Hospitality and Tourism) 0-0-0
- Hospitality-2+&=OF| A St&X, A2H 20| 7IX= FHE ofd 222 U=5tan HIXAES HESHY
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- Students identify the meaningful research question on their own and investigate by examing cases or
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collecting/analyzing data using the comprehensive knowledge obtained throughout the coursework.
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HSPMT3005 Cultural Tourism 3-3-0
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- In this course, the social conditions that define cultural tourism are discussed. Cultural tourism is not a
large-scale industry, and it does not conform to standardized criteria for development. Instead, it
emerges organically through the interaction of the unique mix of local residents and visitors at a
destination. Based on the existing features of a destination and the disposition of inbound tourism
markets, a unique touristic culture emerges that cannot be duplicated elsewhere. This course encompass
local and global perspectives at the same time to understand other countries’ culture.

HSPMT3003 Human Resource Management in Hospitality Industry 3-3-0
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- Managing human resources within organizations involves crucial functions such as Recruitment,
Selection, Staffing, Human Resource Development, Performance Management, Reward Management, and
the HR Professional's role in areas like Strategic Partnership and HR Leadership. These functions
significantly impact organizational behavior, which is a research field exploring how individuals and
groups influence behaviors within organizations. This course concentrates on the micro level within
organizations, dealing with matters related to individuals, interpersonal relationships, and groups. Its
main goal is to support you in developing essential interpersonal skills essential for becoming successful
employees or managers within organizational environments.

GHT2002 Media & Entertainment 3-3-0
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- This course provides students with professional knowledge in media & entertainment about how to
handle, operate and measure media performance in the hospitality & tourism industry. This course
helps students understand the global trends and opportunities related to media, and they will be able
to develop the various media platforms & channels, media marketing analytics and entertainment for
hospitality & tourism through new media investments.
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HSPMT2003 Business Statistics 3-3-0
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- Objective, accurate information is required for reasonable decision-making in the uncertain environment

1

around corporate. Statistics is a methodology on the data collection and analysis to produce useful
information. In this lecture, this process is emphasized for the students. Topics include probability
distribution theory, statistical test, analysis of variance, regression analysis, and non-parametric statistics.

HSPMT2004 Theory of Marketlng in Hospitality Industry 3-3-0
- 71ge Zast 45 22 F dSitts IMAH2E MEO|LE ME|AE O E5t= AO|Lh O k=2 HE &
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- One of the critical success factors for any company is marketing its products or services internationally.
This course covers international marketing operations by examining issues such as product policies,
pricing, marketing communications, distribution channels, and marketing research. The factors governing
the decision of a company to market its products or services are explored in detail.

HSPMT2002 Management Information System in Hospitality Industry 3-3-0
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- The purpose of this course is to provide students with the skills they will need to work with
management information systems (MIS) and apply information technology to a wide variety of business
problems. For students interested in pursuing a career in MIS development and management this
course will serve as a basis for understanding the role information systems play in businesses. For other
students the goal is to provide an understanding of MIS that will enable them effectively work with
MIS professionals to apply information technology to a variety of business problems.

GHT3003 Consumer Behavior in H&T 3-3-0
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- The aim of this course is to provide in-dept understanding of key concepts in tourism consumer
behavior and discuss the theories of consumer behavior in the area of hospitality and tourism.
Understanding key concepts of tourism consumer behavior is significant, especially since hospitality and
tourism is a complex service industry and thereby influences these very concepts.

HSPMT4006 Event Management 3-3-0
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- This course introduces theoretical concepts of the event industry, special event business, and convention

02 0

marketing, covering market analysis, business planning, operational methods, and marketing. It also
explores the application of marketing skills in conventions, hospitality, and tourism, along with case
studies and discussions of strategic marketing plans.

TOURS3025 Spatiotemporal Tourism Big Data Analysis 3-3-0
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- This course aims to enhance specialized skills in understanding complex tourism phenomena,
quantitatively describing, analyzing, and visualizing them. In this course, students will learn and practice
core concepts simultaneously. Students will analyze tourism-related issues based on spatiotemporal
tourism data, proactively solve problems, and propose long-term development directions. This course
belongs to the Spatiotemporal Tourism Data Science Micro-degree.

HSPMT2007 Introduction to Accounting in Hospitality Industry 3-3-0

- 2AE M SFols dESS flet H=2=2M Aol =0t Bl JlEEE HEH
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- As the first course in accounting, basic concepts of accounting are discussed. History of accounting,
measurement, identification, ways of reporting, accounting cycle, and modern accounting model(namely,
accrual basis) are main topics in this course, Basic principles applicable to the corporate form of
Business are the primary focus of the class.

GHT3004 Global Project Development & Management 3-3-0
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- This course teaches essential skills for planning and managing international projects. Topics include
cultural understanding, legal aspects, and stakeholder management. Students learn project initiation,
planning, execution, and closure in diverse global contexts, emphasizing risk assessment and
cross-cultural communication. Practical exercises enhance skills in global project management.

GHT4002 Entrepreneurship in H&T 3-3-0
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- Entrepreneurship in hospitality course aims to empower students with the foundational leadership and
assessing skills to create economic and social value as an entrepreneurial team within a hospitality
organization. Students learn to think like an entrepreneur to recognize innovative opportunities, appraise
financial feasibility and understand the business planning process. Students will develop practical
communication attributes as an entrepreneurial attribute-including written, formal and informal
presentation. Students can utilize various business disciplines to be used in qualitative, quantitative,
analysis in entrepreneurial ventures and decision-making.

HSPMT3018 Smart Tourism 3-3-0
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- This subject is related to the paradigm shift in tourism through IT (Information Technology) in the
tourism context. This subject investigates the essential issues of tourism such as motivation and purpose
of human travel, and the way of tourism activity, automation and creation of creative content, and
decision making. Along with the philosophy and identity of smart tourism, this course covers topics
such as smart tourism marketing, smart tourism consumer behavior, online reviews, smart tourism cities,
smart tourism ecosystems, and various examples include Airbnb, Unber, Google, TripAdvisor, Instagram,
Facebook, Korea Tourism Organization, Seoul, Busan, and Jeju Island.

HSPMT3004 Financial Management in Hospitality Industry 3-3-0
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- Financial management is intended for an introductory finance course. It begins with a discussion of
basic concepts, including the financial market, the time value of money, risk analysis and valuation
models, and the cost of capital. Subsequently, this course intends to explain how financial managers
can help maximize the value of their firms by making better decisions in such areas as capital
budgeting, choice of capital structure, and making capital management.

GHT4003 Service Design in H&T 3-3-0
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- This course covers service design for customer, aesthetic perspective for customer journey mapping,
staff training, and technology integration for optimal service quality. The course focuses on analyzing
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customer expectations, creating service blueprints, and implementing strategies for superior guest
experiences, emphasizing creativity and innovation. Students gain practical skills for delivering
outstanding hospitality and tourism services.

GHT4004 Revenue Management in H&T 3-3-0
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- Hospitality and tourism managers are responsible for making strategic and proactive decisions regarding
how to maximize firm revenues that are dependent upon the sale of a relatively fixed product supply
and varying consumer demand. Managers must dedicate critical attention to core product revenue
maximization in the hospitality industry due to the time-sensitive, or perishable nature of a service
based product. Such financial assessment is captured within the firm’'s revenue management system,
where the goal is to generate maximum revenue. This course is designed to provide students with an
applied understanding of the strategies and tactics used in hospitality revenue management. The
fundamental principles and concepts of revenue management that include capacity management,
duration control, demand and revenue forecasting, discounting, overbooking practices, displacement
analysis, rate management and sales mix analysis will be discussed throughout the term.

GHT4005 Capstone Design(Global Hospitality and Tourism) 3-3-0
- & 152 Hospitality-2t& 42 20k 23t S5t XA 3 0|22 S0 222 U=t Hospitality:
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- In this course, student teams apply their knowledge to the real world industry or social problems they
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define their own or given in the hopsitality and tourism sector and derive innovative solution while
experiencing teamwork and leadership.

GHT4006, GHT4007 Independent Learning & Research(Global Hospitality and Tourism) 1,2 3-3-0
B SYUME 4D B4 o] SYHQ S8 252 o Hospitality BE ZYS MBoHe sl B
o A= Aol chsl =5t HFgtez=M HIEH, O ALRE deotn St2X s 7|2 150

Ct.
- This subject is to strengthen critical and alternative thoughts and enhance academic competence by

researching specific issues of students through independent communication between students and the
professor.
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187| Understanding Big Data in Hospitality, Global Hospitality Management, Global
15} - Tourism Management
o Jsi7] Understanding Big Data in Hospitality, Global Hospitality Management, Global
- Tourism Management
187| Global Current Issues in H&T, Cultural Tourism, Media & Entertainment, Business
- Statistics, Theory of Marketing in Hospitality Industry
25t
2517 Global Current Issues in H&T, Cultural Tourism, Human Resource Management in
- Hospitality Industry, Management Information System in Hospitality Industry
1847 Digital Transformation in H&T, Event Management, Introduction to Accounting in
- Hospitality Industry
35t Sustainable Tourism, Consumer Behavior in H&T, Event Management,
23t7| Spatiotemporal Tourism Big Data Analysis, Global Project Development &
Management
Graduation Thesis(Global Hospitality and Tourism), Entrepreneurship in H&T, Smart
18t7| Tourism, Capstone Design(Global Hospitality and Tourism), Independent Learning &
Research(Global Hospitality and Tourism) 1
4311

Graduation Thesis(Global Hospitality and Tourism), Financial Management in

2817 Hospitality Industry, Service Design in H&T, Revenue Management in H&T, Capstone

Design(Global Hospitality and Tourism), Independent Learning & Research(Global
Hospitality and Tourism) 2
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Global Current Issues in H&T

Global Hospitality Management
Global Tourism Management
Business Statistics

o0 O~

o000 0 -

Introduction to Accounting in Hospitality Industry

Financial Management in Hospitality Industry

ADMNDNMNDNMN DM W IN=_ -

Service Design in H&T

Graduation Thesis(Global Hospitality and Tourism)
Capstone Design(Global Hospitality and Tourism)
Independent Learning & Research(Global Hospitality
and Tourism) 1, 2

Consumer Behavior in H&T

Revenue Management in H&T

® | Human Resource Management in Hospitality Industry

o Entrepreneurship in H&T

Media & Entertainment
@® | Management Information System in Hospitality Industry

w w w N w [N = | w (NN D N N w

® Digital Transformation in H&T
® Smart Tourism
o @® | Understanding Big Data in Hospitality
o Theory of Marketing in Hospitality Industry
o ® | Event Management
L ® | Cultural Tourism
@® | Spatiotemporal Tourism Big Data Analysis
® | Sustainable Tourism
L

Global Project Development & Management
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